
 

 

 
Background 

 
Guidance on how to promote our overall health and well-being is everywhere. We talk openly 
about the importance of a good night’s sleep and regular exercise. Support for these and other 
healthy behaviors is increasing every day. 
 
We get help when we have a bad case of the flu or a more serious illness. We call our doctor 
and take time off work if necessary. When our child is sick, he or she is excused from school. 
And if we are diagnosed with a health condition that needs treatment, our colleagues, friends 
and family openly share their sympathies, and provide emotional and day-to-day support.  
 
Yes, when we’re not feeling well, those around us are quick to lend a hand, and most of us will 
seek the support we need to recover. 
 
So why is the story so different when it comes to our mental health? Why are we keeping it all 
inside? 
 
Research has shown that our reluctance to talk openly about mental health is so strong that it 
prevents us from seeking the information and support we need to promote good mental health, 
let alone asking for help when we need it. And that is very costly to us as a society and as 
individuals.  
 
There are many things we can do to promote good mental health in ourselves and our children. 
And effective treatments are available so people with mental health challenges lead full, 
balanced and happy lives. Yet, there are misconceptions associated with the topic of mental 
health—and with mental illnesses, in particular—that keeps people from talking about and 
seeking support for mental health issues. The U.S. surgeon general notes that, “When people 
understand that mental disorders are not the result of moral failings or limited will power, but are 
legitimate illnesses that are responsive to specific treatments, much of the negative stereotyping 
may dissipate. Still, fresh approaches to … counter stigma need to be developed and 
evaluated.” That’s where our campaign comes in. 
 
Mental health impacts everyone in Illinois. It’s a key component of our overall health and well-
being, connecting to all other aspects of our physical, emotional and spiritual health.  
 
All of us are affected when a colleague, loved one, neighbor or friend lives with a mental health 
challenge. Nationally, over 20 percent of the population lives with a mental health problem. Data 
obtained from U.S. Census and the U.S. Center for Mental Health Services suggest that, at any 
one time, more than 700,000 Illinois adults are coping with a diagnosable mental illness.  
 
 



 

And while 70-90 percent of mental health diagnoses are treatable, data shows that fewer than 
half of the people who experience these mental health challenges actually seek treatment. 
 
To increase awareness of mental health as a vital component of our overall health and well-
being, and motivate sustainable change in behaviors that promote good mental health the State 
of Illinois Department of Human Services, Division of Mental Health and the Illinois Children's 
Mental Health Partnership, supported by a network of more than 30 organizations, are 
launching a three-year awareness, engagement and education campaign on May 1. The date 
coincides with the start of Mental Health Awareness Month, which is being observed in Illinois in 
2008 as Say it out loud Month. 
 
The Say it out loud campaign is based on current research indicating that the best way to 
reduce the discrimination associated with mental illnesses is by interaction through which 
people can engage with one another on this subject in a truly meaningful way and share their 
experiences and knowledge.  
 
Say it out loud reframes mental health as a key component of our overall health and well-being 
by raising the subject in a nonthreatening way that is both empowering and informative. It 
creates both “virtual” and real contact opportunities—with people who have mental illnesses, as 
well as medical and mental health professionals, family, employers, colleagues, neighbors or 
friends. It transmits reliable and valued information through the media, the Internet, advertising, 
word-of-mouth, and through the “stories” that are the essence of the campaign. 
 
Visually, the campaign is represented by photographs of people wearing t-shirts emblazoned 
with their stories of mental health promotion or recovery. Other people in the photographs are 
wearing Say it out loud T-shirts that will be available to the public. These images will be used to 
share stories about mental health on posters, in advertisements and in other printed materials. 
 
Description of the Say it out loud  Campaign 
 
Strategy  
Designed to promote good mental health for every Illinois child and adult, the campaign’s 
strategy reflects a rational, positive, strength-based tone and message that reframes mental 
health; creates both “virtual” and real contact opportunities between people; and spreads 
valuable and credible information on the topic. Campaign messaging and creative elements are 
culturally relevant and accessible to reflect the state’s diverse geographical, socioeconomic, 
racial, ethnic, and disabled/hearing-impaired populations.  
 
By the close of the campaign in June 2010, we want to have reached as many people across 
our state as possible, with the level of repeated exposure necessary to ensure message 
penetration and recollection. The campaign will encourage people to be aware of and prioritize 
mental health, to raise the subject, and to seek help or information when they need it. 
 
 
 
Goals and Purpose  

o To promote good mental health and reduce the barriers that prevent people from 
seeking or offering help and support. 

o To encourage people to seek information and/or help when they think they—or someone 
they care about—might need it.  



 

o To build a larger and stronger base of support for people with mental health challenges, 
and for an effective network of services and programs to meet their needs. 

Objectives  
o More Illinois adults will become comfortable with and/or initiate discussions on the 

subject of mental health with someone they care about or trust. 
o Illinois residents will proactively seek information about promoting good mental health for 

both children and adults, and seek help for mental health problems. 
o Public discourse on the subject of mental health will reflect a thematic, strength-based 

frame (for both children and adults), as well as support for increased investment in and 
availability of mental health services and programs. 

 
Key Campaign Messages  

o Mental health is a vital component of total well-being of every child and adult.  
o Everything we do to promote good mental health in ourselves and our children 

contributes to a healthier, more balanced, productive and happy life. And when we’re 
confronted with challenges to our mental health, support is available and treatment is 
effective. 

o Take steps to promote good mental health in yourself, your child or someone you know. 
Be aware of and prioritize mental health in your life and in our state. Raise the subject. 
Find out more. Ask for help. Say it out loud. 

 
Target Audience  
The campaign messages are being designed with the following audiences in mind: 

o parents/caregivers who are receptive to new information about child development and/or 
suspect a child in their life might have a mental health problem; 

o people who know someone who has or might have a mental health problem; 
o people who are living with mental illnesses, or people who suspect they might have a 

mental health problem; and 
o the general public. 

 
The Five Ways People Can Say it out loud : 

o Talk with someone who seems stressed or down. Let them know you care. 
o Ask for help from someone you trust if you think you or your child might need it. 
o Speak with your child’s doctor or teachers about how to encourage your child’s social 

and emotional development. 
o Encourage policy leaders to make children’s and adult mental health a top priority. 
o Find out how you can promote good mental health by visiting 

www.mentalhealthillinois.org, or call The Illinois Mental Health Collaborative for Access 
and Choice toll-free Consumer and Family Care Line: (866) 359-7953 or (866) 880-4459 
TTY. 

 
 
 
 
 
Campaign Plan 
 
Advertising:  We will employ targeted advertising throughout the state of Illinois through pre-
produced radio, outdoor and transit ad placements, supported by year-round print ads in 
publications (e.g., newspapers, magazines, etc). In addition, advertising will be developed to 



 

maximize “buzz”—getting the message out to the public through informal/unstructured means. 
We will use high-profile placements to generate word-of-mouth on the campaign, while using 
more targeted placements to tell stories that connect with the audience and communicate 
specific messages and calls to action.  
 
Grassroots Marketing:  Working with individuals and groups from across the including the 30 
members that comprise the Illinois Children’s Mental Health Partnership, we will conduct 
outreach and training to support campaign partners, mental health professionals and other 
influential audiences in spreading the campaign’s messages. We will partner with community-
based organizations, employers, service providers and public schools to coordinate displays 
and distribution of posters and other materials, as well as promote speaking engagements and 
events that will foster discussions about mental health. 
 
Media Relations:  We will expand the reach of the campaign’s messaging and provide context 
for public consideration of mental health issues through earned media public relations. We hope 
to garner coverage in radio, print and electronic media sources locally, regionally and statewide 
to increase awareness of mental health issues and encourage dialogue, understanding and 
action.  
 
Online Engagement and Networking:  We are developing, and will maintain, a unique 
campaign website that provides “virtual” contact opportunities, and access to information and 
links to resources to promote mental health: www.mentalhealthillinois.org. The site includes 
content covering mental health issues in Illinois, and campaign calls to action. 
 
Evaluation:  We will monitor and evaluate outputs and outcomes related to the campaign, and 
use this data to modify campaign strategy and tactics in subsequent years. Evaluation tools will 
include monthly tracking of use of campaign materials; telephone and online surveys; website 
usage tracking; tracking of calls to the DMH information lines; and audits of news coverage (pre- 
and post- campaign launch). 
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